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Who we've worked with @ THULIUM

L2 PEGA

MARSH & MCLENNAN
COMPANIES

NIy
CISCO

centrica

Business Solutions
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“If you're still alive in 30 years,
you mighnt live to be 1,000
years old”

-Ray Kurzwell
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History of Al

1950

The Al Vision: Computer Scientist,
Alan Turing questions machine intelligence

1956-1993

The rise and fall of Al

1997

IBM’s supercomputer,
Deep Blue, defeats world
chess champion Garry
Kasparov
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20 1 1 Apple’s virtual

assistant, SIRI, makes her
debut; IBM Watson wins
Jeopardy

2014 Chatbot, Eugene, passes

the Turing Test; Amazon’s Alexa
simplifies shopping

2017 Google’s A.l.

AlphaGo beats world
champion Ke Jie in the
board game, Go

2019-77?
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Human or Al?

“When | In dreams behold thy fairest shade

Whose shade Iin dreams doth wake the sleeping morn
The daytime shadow of my love betray’d

Lends hideous night to dreaming’s faded form”



Human or Al?

“The most important advantage Al holds for
marketers Is smart content. For overwhelmed
marketers, content that self-recognizes and self-
regulates and enhances discovery and engagement
may seem like a dream, but due to the ability of
artificial intelligence and machine learning
techniques, Make It easier for marketers.”



Human or Al?

“‘Content marketers are familiar with content
planning around Information that Is supposed to
have more demand. Indeed, such guessed
speculation is likely to be budgetary bleeding with
little or no return. Al can guide marketers to create
high value content by analyzing in real time and
strengthening discoverable content using related
keywords and schematics and building strategies.”



Human or Al?

“O! how | faint when | of you do write,
Knowing a better spirit doth use your name,
And In the praise thereof spends all his might,
make me tongue-tied speaking of your fame.”
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THE FIRST NYTVR FILM

The Displaced




NOVEMBER /TH

Waiting as the World Reacted
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Almost 65% of people sleep

next to their mobile device.

More than those who sleep
next to their significant other.

@ THULIUM

Sleeping Apart
"When both you and your partner are at home, how often do you
sleep in separate beds?"

SURVEY DATES NO. OF RESPONDENTS
July 9-10, 2014 1,057

Every night [N 13 . 6%

A few times per week [l 4.3
A few times per month [ 5.9
Once a month or less [N 9.1

Once a year or less [ 12.9
Never |
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/I\ THULIUM

85% use social media to learn

about new products
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Trust In Brands
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Trust In Brands

Infographic Source: https.//www.entrepreneur.com/article/231902
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@ THULIUM

/ Pulling

customers toward
you through
designing rich
experiences.
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John Naisbitt
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